Email Marketing Tips


Dennis Miedema’s Email Marketing Tips

Introduction

Rich Schefren. Eben Pagan. Michael Masterson. John Carlton.

Some of the biggest names in internet marketing have all said: your list is the most valuable asset your entire business has.

Your email list allows you to frequently contact your newsletter subscribers about as many products as you want, as many times as you want, whenever you want.

It allows you to earn income on auto-pilot thanks to follow up messages you send on the intervals you choose, it allows you to have multiple income streams by promoting multiple products…

And most importantly: it allows you to build a relationship with your (potential) customers over time. Do you see the power in the list now?

I’ve only just mentioned that an email list allows you to earn money on auto-pilot, because it systemizes the sales process so you don’t have to do anything but can still earn piles of $$$.

And that’s what this report right here is about: how to improve the system behind your email marketing so you’ll have a BETTER auto-pilot to earn money with.

I can tell from my own experiences with email marketing that improving the system behind the emails can easily mean the difference between earning $200 and $2.000 this month…

And I’m willing to bet that you prefer to earn $2.000 this month, right?

So, let’s get to it!

Again, for your convenience I’ve added a Table of Contents so you’ll know where to find what at a later date. 

And that leaves me with only one thing left to say…
Enjoy making those sales!

To More Dating Success,

Dennis Miedema
Win With Women

And Remember…
- If you want to gain access to even more internet marketing techniques so you can earn more money within days, and if you want to stay up-to-date about new product releases, special promotional deals and much more... then GO HERE and sign up for the Win With Women Affiliates Newsletter.

- If you have any questions, requests, or comments send me an email at support@win-with-women.com and I’ll be happy to help you! After all, your success is my success!
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Tip #1: Segmenting

Segmenting allows you to cut up your lists in bite sized chunks so you can market to them better. It´s best if I explain with a couple examples:

- If you have some guys who buy everything you offer and some guys who don´t buy anything, approaching these 2 groups with different promotional materials is the right thing to do…

- If you have people who´ve been subscribers for years and people who signed up only 2 days ago, they´ll react in different ways to a promotional offer you´re going to throw at them

- Someone who rarely opens one of your emails reacts differently than someone who opens your emails but doesn´t click on any buy now links

The ideal situation would be to approach each group inside your newsletter in a different way that suits their situation better…

People who never click on those buy now links for example, need a little more motivation, more incentive to actually click on them.

People who never open your emails could be receiving them in their spam folder instead of their inbox or the email subject didn’t catch their attention…

By segmenting your list into the segments I described above alone, you´ll be able to earn way more money because you´re giving someone just the right thing they need to go ahead and buy…

What I want you to do is that you take 5 minutes and think about what would you do to improve your marketing to each of the groups I described above here.

How would you get people who never open your emails to open them? How would you get people who open but don’t click to make the click? And so on…

I highly recommend you start segmenting your list right away! In case your email autoresponder doesn’t allow you to segment, consider switching to Aweber or Infusionsoft because they do.
Tip #2: Split testing

Let’s say you want to promote an Internet Marketing event to your email list with a couple of broadcasts… then why not split test those broadcasts?

You simply send two different versions of a broadcast to your list at the same time. Half of your list will see version 1 and the other half will see version 2.

This allows you to see how many opens, clicks, and buys each version got, and because of it, which version had the most success.

In case it’s an event that’s only organized once you can use the results of your split test to see which promotional technique works better with your list… and next time you’ve got an event to promote?

You’ll be using THAT technique to earn more money!

The best way to go is ALWAYS split testing with a “control”. A control is the version that won the split test last time and whose results you’re now trying to beat. 

If a different version beats the results of your control? It becomes your new control. 

Over time, this will allow you to find the absolute best way to promote stuff to your list and that means MAXIMIZING the profits you´ll make.

And isn´t that what you want?

In case your email autoresponder doesn’t allow you to split test things, consider switching to Aweber or Infusionsoft because they do.








Tip #3: Whitelisting

If you’re going to earn money by sending emails to your newsletter subscribers, then it’s REALLY important that those subscribers receive ALL of your emails... wouldn’t you agree?

And unfortunately for us internet marketers, most email providers have these little things called “spam folders” that filter out anything they THINK is spam.

Do you realize what that means?

It means that your emails could end up in someone’s spam folder without them ever reading them… and that’s NOT what we want now, do we?

This is where whitelisting comes in: encouraging your subscribers to whitelist you, means encouraging them to add you to their email contact list so ALL of your emails will end up directly in their inbox…

Instead of their spam folder that doesn’t get read, EVER.

That’s why I end every single email I ever send to my subscribers with a whitelist request that sounds a little like this:

To make sure that you keep getting my Dating Tips Newsletters, 
add me to your address book. You can find the instructions here:

http://www.Win-With-Women.com/whitelist.html

And I highly recommend that you start ending your emails with a whitelist request like this one too, because you could miss out on a LOT of sales if you don’t because of that annoying spam folder thingie.

Here’s a juicy secret: Gmail, Hotmail, Yahoo, and Outlook Express are some of the most used email providers, but they ALL have different ways for adding someone to your contact list, your list of safe senders.

That’s why it’s a smart idea to describe how someone can whitelist you for EACH of these major email providers, preferably with step-by-step screenshots and everything.

Just click on the link from the example and you’ll see how I did this. Trust me, makes a hell of a difference in sales!

So, are you enjoying these email marketing tips so far?

You are? Well, good! Because we’re about to dig even deeper into the world of email marketing…

So, you’d better fasten your seatbelt!



























Tip #4: Email subjects

I could talk about email subjects for hours and hours here, because they’re the first thing a (potential) customer sees and thus one of the most important things you can focus on.

Since I’m not out to sell an ebook about email marketing here, I’d like to give you some quick tips divided into 3 sections: attention grabbers, general tips, and knowing your prospect.

Attention grabbers
These are things you can use to immediately stand out in someone’s inbox, but be warned: people aren’t stupid and they’ll skip right past your emails if you use these techniques for EVERY email you send out.

It’s best to use one of these techniques every 2-3 weeks, preferably when you’ve got a broadcast for a special promotional deal to send. Then they’re VERY effective to use. Here we go:

- Re: by putting “Re:” at the start of your email subject, it will look like a reply to an earlier email and thus catches someone’s attention earlier and faster because it seems like they were busy with it before. It seems important.

- Fwd: same effect as using “Re:”, only now people will think someone forwarded an email to them and thus that someone else thought the email seemed important.

- Putting your email subject between special characters. Example: *** Hi this is Dennis here ***. Characters you can use are: *, =, #, !, < and >

- Using the day you’re going to send the email at the start or the end of your email subject

General tips
- If You Use A Subject Like This, People Will Know It’s An Email That Promotes Something. In my experience, it’s best to use a capital letter at the start of the email and that’s it… because that’s what your friends and family, so people you KNOW what do. Example: Last weekend was awesome

- Use three dots at the end of an email subjects because it sparks someone’s interest… it seems like an unfinished story that’s told in the rest of the email… example…

How I earned $20 million in a week…

- Use the word “this” inside your email subject, because again, it sparks curiosity and people can’t wait to find out what’s inside the email. Example:

This is how I earned $20 million in a week…

Seems pretty compelling right?

Knowing your prospect
All the techniques I’ve shared with you so far work and work really well, but the best way to go is still KNOWING your prospect.

His hopes, dreams, and needs… and his frustrations, fears, and wants.

The advantage: you’ll know what to write and how inside your emails to get your subscribers to click and buy. That’s why knowing your prospect, knowing your market… is so important.

I can’t possibly describe all 6 for every possible prospect out there because it obviously depends on the market you’re in, but I CAN share the market research I’ve done for my own products.

Once you know what my prospects want, you can write articles, and emails to promote my stuff yourself if you REALLY want to maximize your profits.

This is the market research for the Simple Inner Game System.

This is the market research for the Online Mentorship Program.





Tip #5: “Comfort zone marketing”

Who are you most likely to buy from: someone you know, trust, and feel comfortable around… or something you DON’T know, DON’T trust and feel Uncomfortable around?

I think you know the answer to that question.

If you want to sell more to your (potential) customers, it’s important that they know you, trust you, and feel comfortable around you. In short, you need to start using “comfort zone marketing”.

But how can you do that inside your emails?

1) You can include an “identifier” in the subject of your email so your subscriber will know it’s you and which email is from you. Your initials make for a good identifier. In my case, it would mean starting all my email subjects with (DM). You can also do – DM – or [DM] take your pick!

2) You can end your emails with a “trademark signature”. What’s that? Just look at how I end every single report I’ve shared with you as an affiliate so far:

To More Dating Success,

Dennis Miedema
Win With Women

That’s MY trademark signature. Although using “And I’ll talk to you soon” or something like that can be a trademark, lots of people use it so if you can, try to do something different.

World-famous copywriter John Carlton has his “Stay frosty” for example, I have my “To More Dating Success”… so what are you going to use?

3) Take a look at the Training Page, the Sign Up Page and a Product Page.

Tell me what you see… I start each page with a banner that contains a photo of me and my name, right?

This ALSO creates more familiarity, trust, and so on. So, if you have some graphic design skills on you or know someone who does? Make one of these banners and start your emails with them from now on.

True successful internet marketing is all about brand recognition: not only making sure people instantly know an email is yours, but also making them feel like they know you as one of their close friends.

You’ll make a good start with comfort zone marketing by using these 3 techniques TODAY. And remember, the more comfortable your subscribers will feel around you?

The more they’ll buy!

P.S. Here’s a little hint for ya: most of these tips ALSO work just as well on websites and blogs…






















Tip #6: Sending html emails or text emails

A lot of guys that are into internet marketing come up to me and ask: 

“Is it better to send HTML emails or text emails?”

Here’s my answer: BOTH.

Most email autoresponders allow you to send an email both as a HTML email and as a text email, hell, some even require you to do that.

But why SHOULD you do it?

Text emails 
Don’t forget that there are 6 billion people on the planet, but not everyone has a 1 TB hard drive, flatscreen and a 2Ghz processor. The majority of internet users out there have a pc running on Windows 95 at best.

So, in short: some people simply can’t read emails that contain HTML (the code 99% of all websites are made with) and thus need to receive it in text.

Next to this, some email providers BLOCK html content inside emails to prevent viruses from spreading.

That’s why it’s never a bad idea to go text: you increase your reach and prevent blocking.

HTML emails
Don’t be turned off by html emails after reading the above, because they have many benefits: 

- They allow you to track clicks so you can do split tests, segmenting and more
- They allow you to use Bold, Underlined and Italic text, and different colors so you can make certain texts stand out
- They allow you to add links to words like this
- They allow you to add images to emails, which could come in handy if you want to improve your comfort zone marketing (see page 9)


Final Words

The techniques I’ve shared with you just now have meant a great deal for my business during it’s existence: they’ve DOUBLED my own income, they’ve created loyal customers who keep on buying even after 2 years, and much, much more…

I highly recommend you start using as much of these techniques as possible yourself.

Like I’ve said before: the goal of this report right here is to improve your email marketing, no matter if your promoting Win With Women products or other products.

My success is your success, which is why I want you to be as successful as possible and it’s why I wrote this report.

Having said that, I just want you to know that the 7 day email course each of my products has and which you can use to promote them with ALL use as much of the techniques I described in this report as possible.

After all, why would I be telling you to use technique XYZ if I’m not using it myself?

In case you have any idea on how we could improve the promotional emails you want to send to YOUR list for me though, feel free to contact me at any time on the email address you’ll find below.

Same goes for any question you might have: just ask me.

I wish you all the best with your email marketing and I look forward to making sales with you in the very near future.

Enjoy making those sales! 

To More Dating Success,

Dennis Miedema
Win With Women


And Remember…
- If you want to gain access to even more internet marketing techniques so you can earn more money within days, and if you want to stay up-to-date about new product releases, special promotional deals and much more... then GO HERE and sign up for the Win With Women Affiliates Newsletter.

- If you have any questions, requests, or comments send me an email at support@win-with-women.com and I’ll be happy to help you! After all, your success is my success!
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